SPECIAL INTERVIEW
I Atticle by AFB Thailand

Siam Modified Starch:
New Year Prospects

Each year, industries have to
adapt to meet the dynamic
market and economy. It is aimed
to meet the customer’s needs and
the growth of organization. The
starting of 2010, AFB Thailand
had an opportunity again to
interview Dr. Werawat Lertwa-
nawatana, Managing Director of
Siam Moditied Starch Co., Ltd.,
about the economy, future
business approach and plans.
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AFB Thailand: What does Dr. Werawat and Siam modified Starch think about
the past 2009 and the future of the 2010 economy?

Dr. Werawat: Although the economy faced some troubles in early 2009,

our business however, particularly the food business, didn't feel the effect so much.
This year, we believe that the Thai and global economy will recover continuously.

AFB Thailand: \What is ‘Siam Modified Starch’ business approach?

Dr. Werawat: We step ahead following our mission “Value Creation is Our Mission”,
which focus on the product differentiation or create value-added products.

We have a strong research and development department with a large research
laboratory which is expanding to response and demand of product variety for both
food industry and other industries.

AFB Thailand: In 2010, will ‘Siam Modified starch’ hold special business activities?
Dr. Werawat: 2010 is an important year because on July the 11" it will be the

251 anniversary of Siam Modified Starch. We have planned to communicate with
employees, customers, suppliers and business partners to express our thanks for
their supports. In addition, we will promote the research and development center
which is currently expanding and improving. s
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